Dijng co thiic day ¥ dinh chia sé thong tin tiéu ding trén Facebook:
Nghién ctru thwe dia trén nhom sinh vién tai Ha Noi

Nguyén Thi Hoang Yén

Hoc vién Céng nghé Buwu chinh Vién thong

Email: yennth@ptit.edu.vn

Nguyén Ngoc Anh

Hoc vién Cong nghé Buu chinh Vién thong

Email: anhnn(@ptit.edu.vn

Bach Trudong Giang
Sinh viéen Chuwong trinh Dai hoc Greenwich, Khéi dao tao lién két qu(fc 16, Pai hoc FPT
Email: giangbachtruong(@gmail.com

Ngay nhan: 30/9/2016
Ngay nhan ban sua: 28/10/2016
Ngay duyét dang: 25/12/2016

Tém tat:
Nghién ciru nay dwoc thwe hién nham gidi thich dong co thic day y dinh chia sé théng tin tiéu
dung trén Facebook cua sinh vién Viét Nam. Dir lieu nghién curu dwoc thu thdp thong qua mot
cuogc khdo sat truc tuyén dwoc tién hanh déi véi 208 nguoi dung Facebook la sinh vién tai Ha Noi
vdo nam 2016. Két qua phdn tich dit liéu véi mé hinh cdu triic tuyén tinh (SEM) cho thdy y dinh
chia sé théng tin tiéu dz‘mg trén Facebook cua nguoi dung bi tac dong boi ca dong co bén ngoai
(nhu cau ve > i ich vt chat, nhu cau hoa dong xa héi, nhu cau hoc hoéi) va ben trong (s dong cam
va nhu cau tw thé hién ban than). Véi két qua dat dwoc, nghién curu cung cap nhu’ng goi y hitu ich
doi véi cdc doanh nghiép trong viéc thiic ddy y dinh chia sé théng tin vé san pham/dich vu cia
ngueoi sir dung mang xd héi néi chung va Facebook néi riéng nham dat dwege muc tiéu marketing
qua phirong tién truyén thong xa hji.

Tir khoa: Y dinh chia sé thong tin, loi ich vat chat, hoa dong x3 hoi, sy dong cam, ty thé hién
ban than

Motives affecting consumption information sharing intention on Facebook: An empirical
study among students in Hanoi

Abstract:

This study aims at exploring motives affecting consumption information sharing intention on
Facebook among Vietnamese students. Data was collected via an online survey of 208 Vietnamese
facebook users who are college students in Hanoi in 2016. The results of data analysis with
structural equation modeling (SEM) show that Facebook users’ consumption information
sharing intention are affected by both external motives (tangible rewards, social engagement,
learning) and internal motives (empathy, self-presentation). The research findings provide useful
recommendations for businesses to encourage social media users, especially Facebook users,
to share information about products/services in order to achieve social media marketing goals.

Keywords: Information sharing intention; tangible rewards; social engagement; empathy; self-
presentation.
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1. Giéi thiéu

Su phat trién nhanh chong cia cong nghé thong
tin va truyén thong trong thoi gian gan day di lam
cho cac phuong tién truyén thong xa hoi cang ngay
tré nén quan trong d6i véi viée chia sé thong tin cia
con ngudi. N6 gitip moi ngudi c6 thé tim kiém céc
101 khuyén va chia sé kinh nghiém c4 nhan dé dang
hon (Morris & cong sy, 2010). Ciing nho do, tmyén
miéng dién tir (EWOM) dang tré thanh pho bién hon
va trd thanh mot kénh truyén thong hiéu qua va it
tén kém cho cac doanh nghiép (Hennig-Thurau &
cong su, 2004).

La trang mang xa hoi phd bién nhit thé giéi voi
v6i hon 1,712 ty ngudi sir dung tinh dén thang
9/2016 (theo Statista), Facebook co6 tinh nang dac
biét cho phép ngudi sir dung c6 thé thu thap va ding
tai cac thong tin tir cac nguon khac nhau (Lewis &
cong su, 2008). Nguoi ding Facebook ciing co thé
chia sé thong tin dudi nhiéu hinh thirc khac nhau
nhu cip nhat tinh trang ca nhan, gui tin nhén cho
ban be, dang céac bai viét trong cac nhom xa hoi,
hodc viét danh gia trén cac trang Facebook (Seraj,
2012). Nho vay, Facebook dugc xem la mot nén
tang xa hoi ly tudng cho ngudi tiéu dung tham gia
thuc hién EWOM (Syn & Oh, 2015).

Theo bao cdo nghién ctu thi truong thang
10/2015 cua Cimigo, tai Viét Nam, Facebook ciing
1a mang x3 hoi dwoc ua thich nhat voi 31.3 triéu
ngudi dung hoat déng dén thang 3/2015 voi phan
16n & do tudi 18-34. Trong sd nay, do tudi 18-24
chiém gan 50%. Thyuc hién nghién ciru trén 4.205
sinh vién c6 sir dung mang xa hdi tai Viét Nam, Tran
Thi Minh Pac & Bui Thi Hong Théi (2014) di chi
ra rang Facebook 14 mang xa hoi dugc da sd sinh
vién str dung (86,6%). C6 nhiéu nhu ciu khién sinh
vién st dung mang xa hoi, trong d6 c6 nhu cAu chia
sé thong tin va tinh cam. Nghién cltu nay cling cho
thdy sinh vién Viét Nam danh kha nhiéu thoi gian
mdi ngay dé s dung mang xa hoi, voi 43% danh 1-3
gio/ngay va 31,3% danh 3-5 gio/ngay. Nhitng con s6
trén cho thiy gioi tré, ddc biét 1a gidi sinh vién, dang
trd thanh nhitng nut thit tiém nang trén Facebook dé
chuyén di nhiing thong tin tiéu ding vé san pham
cua cac doanh nghiép kinh doanh trén mang xa hoi
nay. Tuy nhién, dé c6 thé khai thac cac nut thit nay,
cac doanh nghiép can phai hiéu nhirng dong co thuc
day ho chia sé thong tin tiéu dung.

Trong bdi canh d6, nghién ctru nay tip trung
vao tim hiéu dong co thic dy y dinh chia sé thong

tin ti€u dung trén Facebook thong qua mot nghién
ctru thyc dia d6i véi nhom nguoi ding 1a sinh vién
trén dia ban Ha Noi. Vé mat ly thuyét, nghién ctru
nay goép phan lam sang rd hon dong co thuc diy ¥
dinh chia sé thong tin tiéu dung cua nhling nguoi
tiéu dung tré tudi trong ngit canh cac nén kinh té
dang phat trién nhu Viét Nam. Cu thé, nghién ctu
chi ra ring ¥ dinh chia sé¢ thong tin tiéu dung trén
Facebook cua ho chiu tic dong boi ca nhirng dong
co bén ngoai (nhu cAu vé loi ich vat chit, nhu cau
hoa ddng xa hoi, nhu cau hoc hoi) va bén trong (su
ddng cam va nhu cau tu thé hién ban than). Voi két
qua dat duoc, vé mit thyc tién, nghién clru nay s€
cung cap goi ¥ hitu ich ddi v6i cac doanh nghiép
trong viéc trién khai hiéu qua hoat dong marketing
qua phuong tién truyén thong xa hoi.

2. Co s 1y thuyét va gia thuyét nghién ciru

2.1. Y dinh chia sé théng tin

Hanh vi chia sé thong tin dugc hiéu 1a nhitng nd
luc nham trao ddi thong tin, bao ham ca hanh vi tim
kiém thong tin nhim cung cép cho nguoi khac (Chen
& Hung, 2010). Sy phat trién ctia mang xa hoi va vai
trd ngay cang ting ciia no trong doi séng kinh té xa
hoi dd 1am gia tang nhitng nghién ciru quan tam vé
hanh vi chia sé thong tin cta nguoi dung mang xa
hoi. Cac nghién ciru khai thac hanh vi chia sé thong
tin & nhiéu khia canh khac nhau nhu hanh dong chia
sé thong tin (Cho & cdng su, 2014), su san sang tiét
16 thong tin ca nhan (Gerlach & cong su, 2014). Pac
biét, rat nhiéu nghién ctru quan tim dén y dinh chia
sé thong tin cua nguoi dung mang xa hdi (Lee &
Ma, 2012; Cho & cong su, 2014; Chung & cong su,
2015; Hajli & Lin, 2016).

Su quan tdm cta cic nha nghién ctru dén y dinh
chia sé thong tin ciia ngudi ding mang xa hoi 1a diéu
d@& hiéu vi n6 duoc xem 1a khai niém trong tam cua
cac 1y thuyét v& mdi quan hé gitra thai do-hanh vi
cua con ngudi (Sheeran, 2002). Thuc vay, theo cac
nha nghién ctru thudc 1y thuyét hanh dong hop 1y
(Fishbein & Ajzen, 1975), Iy thuyét hanh dong c6 ké
hoach (Ajzen, 1991), y dinh thuc hién hanh vi cta
mot ngudi duge xem 1a nhan td quan trong nhat giai
thich hanh vi (hanh dong) cua ho. Do vay, viéc tim
hiéu y dinh thuc hién hanh vi rit co y nghia trong
viéc tim hiéu hanh vi ctia con nguoi ndi chung va
nguoi tiéu dung noi riéng.

Y dinh hanh vi duoc hiéu 13 kha ning hay du
dinh thyc hién mdt hanh dong nao do cua con nguoi
(Fishbein & Azjen 1975) va dugc dinh hudng boi
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dong co cua ho (Notani, 1998; Li & Cai, 2012).
Theo quan diém nay, y dinh chia s¢ thong tin trén
mang xa hdi dugc hiéu la kha nang hay dyu dinh thuc
hién hanh dong chia sé thong tin ciia nguoi st dung
mang xa hoi (Hajli & Lin, 2016). Trong nghién cuu
nay, khai ni¢m y dinh chia sé thong tin ti€u dung
trén mang xa hoi ham y du dinh thyc hién hanh
dong chia sé thong tin lién quan dén san pham, dich
vu cla nguoi si dung mang xa hdi, va n6 cé thé bi
tac dong truc tiép bai dong co cia ho (Cho & cong
su, 2014). Dudi ddy, chung t6i s& nghién ciru cu thé
hon vé nhitng nhom dong co thiic ddy ¥ dinh chia sé
thong tin ti€u dung trong ngt canh nghién ctru nay.

2.2. Pjng co thiic ddy y dinh chia sé théng tin
tiéu dung

Nhirng nghién ctru da duoc tién hanh nhim tim
hiéu dong co thuc dy y dinh chia sé thong tin lién
quan dya vao nhiéu nén tang 1y thuyét khac nhau,
trong do, ly thuyét tu x4c dinh duoc tham chiéu boi
nhiéu nha nghién ctru. Theo 1y thuyét nay, dong co
thuc day hanh dong ciia con ngudi dugc chia lam 2
nhom: bén trong va bén ngoai. Pong co bén ngoai
lién quan dén su thic déy hanh dong dé nhan duge
nhitng phan thuéng nhu nhimg loi ich vat chat hay
danh tiéng ma mot ca nhan dat duoc tur viéc chia sé
thong tin (Lin, 2007). Trong khi d6, dong co bén
trong lién quan dén nhitng cam két hanh dong vi su
tha vi, hai long hay don gian 1a mudn dwoc ghi nhan
vé sy dong gop thong tin hitu ich (Constant & cong
su, 1996).

2.2.1. Nhém nhan t6 lién quan dén déng co bén ngodi

Y dinh chia sé théng tin dugc cho 1a bi thuc day
boi hidu ng “co di ¢6 lai” giira nguoi cung cap
thong tin va nguoi nhan (Kankanhalli & cong su,
2005). Néi cach khac, ngudi ta thuong mong doi dé
nhan duoc mot cai gi do trd lai khi ho chia sé thong
tin cho nguoi khac (Wasko & Faraj, 2005). Trong
do, loi ich vat chat da duge ching minh la mét dong
co thuc day viéc chia sé thong tin (Wasko & Faraj,
2005). Vi du, nhimg ngudi ding Facebook c6 thé
¢6 dugc phiéu giam gia hodc qua tang mién phi néu
ho chia s¢ thong tin trén trang ca nhan cia minh va
nhing loi ich nay co thé dat dugc bang cach chia
sé thong tin lién quan dén san pham hoic dich vu
cua cac doanh nghiép. V6i nhiing 1ap luan nay, gia
thuyét sau day duoc dé xuat:

HI. Nhu cdu vé loi ich vit chit c6 tic dong tich
cwe dén y dinh chia sé théng tin tiéu ding trén
Facebook

Mot s6 nha nghién ctru cho thay rang nhu cau hoc
hoi 13 1y do chinh thac ddy nguoi sir dung phuong
tién truyén thong xa hdi chia s¢ thong tin. Viéc hoc
hoi cua nguoi tidu dung duge hiéu 13 qué trinh nhan
thirc tam 1y dé gitp ho thich nghi voi méi trudng
va la mot qua trinh mang tinh xa hdi (Morchis &
Churchill, 1978). Cac nha nghién ctru da chung
minh ring viéc nguoi dung tich cuc sir dung mang
x4 hoi 1a do thiic day boi nhu cau cap nhét nhiing
diéu méi (Syn & Oh, 2015) hay dé c6 dugc nhimng
101 khuyén cua nguoi khac (Hennig-Thurau & cong
su, 2004; Zhao & Rosson, 2009) dé thich ung va hoa
ddng v6i moi truong bén ngoai. Lee & Ma (2012)
cling da chi ra rang viéc tim kiém va cap nhat thong
tin c¢6 tac dong truc tiép va thuan chiéu dén y dinh
chia sé thong tin clia nguoi ding mang xa hoi. Bang
viéc chia sé thong tin vé san phém trén mang xa hoi,
nguoi ding c6 thé c6 thém duoc nhitng thong tin
hitu ich vé san pham (dudi dang 16i khuyén, phan
hdi, binh luan...) cta nhitng ngudi khac trong mang
lu6i két ndi (Hennig-Thurau & cong su, 2004), qua
d6 thich tng tot hon véi cac ngit canh mua sim. Dua
vao 1ap ludn trén, gia thuyét sau ddy dugc dé xuat:

H2. Nhu ciu hoc héi

Nhu cau hoa ddng voi xa hoi duoc hiéu 1a nhu
cdu cin ban cuia con ngudi va day ciing 1a mot trong
nhiing 1y do chinh khién moi ngudi chap nhan cac
phuong tién truyén théng xi hoi (Liu, 2010). N6
ham ¥ nhu cau duy tri két ndi, giit lién lac v6i nhitng
ngudi trong cong dong xi hoi (Zhao & Rosson,
2009). Pay duoc xem la nhan té thuc ddy nguoi
dung mang xa hoi tuong tic véi moi nguoi bang
céch chia sé thong tin truc tuyén (Syn & Oh, 2015;
Baek & cong su, 2011). Facebook cung cap cho
ngudi dung nhimg tién ich nham c6 thé duy tri va
cai thién mdi quan h¢ voi ban bé thong qua viéc chia
sé thong tin (Wilson & cdng su, 2012). Va chinh
nhu cau phét trién mdi quan hé qua lai véi nhiing
ngudi xung quanh ciing tac dong tich cuc dén y dinh
chia s¢ thong tin vé san pham va dich vu ctia nguoi
dung Facebook (Cho & cong su, 2014). Do vay, gia
thuyét sau day duoc xay dung:

H3. Nhu ciu hoa dong xi hdi cé tic dpng tich
cwe dén y dinh chia sé thong tin tiéu ding trén
Facebook

2.2.2. Nhém nhdn t6 lién quan dén déng co bén
trong

Ty thé hién ban than di duoc ching minh 13 mot
dong co co tac dong manh toi viée st dung mang
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xa hoi cua con nguoi (Lampe & cong sy, 2006). La
trang két nbi xa hoi, Facebook cho phép nguoi ding
thoa man nhu cau tu gii thiéu ban than trong moi
truong ao (Wilson & cong sy, 2012) va cac hoat
dong nay thuong dugc thuc hién thong qua viée
chia sé thong tin. Trong nghién ciru cia minh, Tran
Thi Minh Ptrc & Bui Thi Hong Thai (2014, 2015)
cling chi ra ring nhu cu thé hién ban than 1a mot
trong nhitng dong co thuc diy sinh vién Viét Nam
dung mang xa hoi. Nghién ctru cta cac tac gia cho
thdy hoat dong thé hién ban than ctia sinh vién Viét
Nam trén mang xa hoi (chu yéu 1a Facebook) duoc
thuc hién thong qua cac hanh dong nhu bay té cam
xuc/y kién, tham do/héi dap thic mic, giri qua ting/
161 chtc, dang tai hinh anh/video va viét nhat ky/ghi
chu... Véi nhiing két qua nghién ctru nay, ching toi
suy dién rang nhu ciu ty thé hién ban than 1a mot
dong co thac day gidi tré Viet Nam chia sé thong
tin tidu ding qua Facebook. Do vy, gia thuyét sau
duoc thiét 1ap:

HA4. Nhu cdu tw thé hién bén thin cé dnh huéng
tich cwe dén ¥ dinh chia sé thong tin tiéu ding trén
Facebook

Mot s6 nghién ctru truge day da két luan rang
giai tri [a mot trong nhiing dong co chinh cho viéc
st dung cac mang xa héi (Lin & Lu, 2011; Pai &
Arnott, 2013). Giai tri dugc dinh nghia la cam giac
dé chiu ma mot c4 nhan ¢ bang cach tham gia vao
mot hoat dong nao d6 (Moon & Kim, 2001). Baek
& cong su (2011) cho rang ngudi dung Facebook s&
khong tham gia vao cac hoat dong truc tuyén trén
mang x3 hoi ndy, trir khi ho cam thiy vui vé. D6i
voi nguoi dung mang xa hoi, viéc chia sé thong tin
dugc xem nhu mdt hoat dong dé vuot qua thoi gian,
giam cang thing va tdn huong niém vui (Giannakos
& cong su, 2013). Nghién ctru cia Tran Thi Minh
Ptic & Bui Thi Hong Thai (2014, 2015) ciing cho
thdy giai tri 1a nhom nhu ciu quan trong thic day
sinh vién Viét Nam st dung mang xa hdi, va nhu
cau nay duogc thyc hién thong qua nhiéu hoat dong

Hinh 1. M6 hinh nghién ciru

DPong co bén ngoai

Nhu cau vé loi ich vat
chat (TR)

Nhu cau hoc hoi
(LEA)

Nhu céu hoa déng xa
hoi (SE)

Pong co bén trong

Nhu cau tu thé hién
ban than (SP)

Nhu cau giai tri
(EN)

Su déng cam
(EM)

Y dinh chia sé thong
tin tiéu dung

(IST)
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trong d6 c6 hoat dong chia sé thong tin nhu cap nhat
thong tin hay su that dién ra. Piéu nay ciing phu hop
v6i nhan dinh cta Heijden (2004) rang giai tri mot
yéu t6 quan trong trong viéc du doan y dinh st dung
mot hé thong thong tin theo dinh huéng giai tri nhu
Facebook. V¢i nhitng 1ap ludn trén, gia thuyét sau
duoc dua ra:

H35. Nhu cdu gidi tri ¢6 anh hwong tich cwc dén
Y dinh chia sé thong tin tiéu dung trén Facebook

Su déng cam duge hiéu 12 mot yéu td quan trong
quyét dinh hiéu qua cua trao ddi thong tin (Willis
& cong su, 2015). N6 duoc dinh nghia 1a kha nang
clia mot ¢4 nhén trong viéc nhan biét va hiéu tinh
hinh cling nhu cam xtc cua nguoi khac (Preece &
Ghozati, 2001). Bock & Kim (2002) thiy rang khi
con ngudi co kién thirc vé mot chu dé nhit dinh, ho
¢6 thé hiéu 16 hon nhu cau tim kiém thong tin lién
quan cua ngudi khac, va diéu nay s& thuc diy ho
chia sé thong tin hitu ich cho nhiing nguoi d6. Syn
& Oh (2015) ciing chia sé¢ quan diém trén khi chi ra
rang nguoi dung Facebook véi kinh nghiém va kha
ning thong tin tim kiém nhét dinh s& c6 xu hudng
chia sé thong tin v&i nhitng nguoi tim kiém thong tin
lién quan. Dya trén nhiing két qua nghién ciru nay,
chung t6i dé xuat gia thuyét sau:

HG6. Sw dong cim cé anh hwong tich cuc dén y
dinh chia sé thong tin tiéu dung trén Facebook

Céc gia thuyét va mo hinh nghién ctru dugc trinh
bay tom tat trong hinh 1.

3. Phwong phap nghién ciru

Dé kiém dinh m6 hinh va cic gia thuyét duoc xay
dung, phuong phap nghién ctru dinh lugng dugc sur
dung trong nghién ctru nay. Cac thang do dugc st
dung lai tir nghién ctru cia Cho & cong su (2014) va
Syn & Oh (2015) vi tinh twong dong vé tinh chat va
ngit canh nghién ctru. Pé thich mg cac thang do véi
ngit canh nghién ctru hién tai, chiing t6i da tién hanh
phong van chuyén siu di véi 6 sinh vién 12 nguoi
st dung Facebook tai Ha Noi. Két qua thu duoc da
cho phép ching t6i hi¢u chinh thang do va xay dung
bang hdi qua Google Forms phuc vu cho cugc khao
sat truc tuyén duoc thuc hién vao thang 8 nam 2016.
Pé nghién ciru thuc dia, chung t6i tip trung vao
nghién ciru y dinh chia sé thong tin tiéu dung lién
quan dén san pham thoi trang vi 2 1y do chinh. Thir
nhit, thoi trang 1a linh vuc hién dugc nhiéu doanh
nghiép tham gia kinh doanh str dung Facebook dé
thuc hién/thtc déy hoat dong marketing. Thu hai,
san pham thoi trang 1a san pham tiéu ding phd bién

va quen thudc voi sinh vién. Téng sb c6 246 sinh
vién tham gia cugc khao sat, tat ca trong do tudi 18-
24 va dén tir Ha Noi, trong d6 mau hop 1& dé phan
tich 1a 208.

Dir liéu dinh lugng thu thap duoc dau tién s& phan
tich trén phan mém SPSS. Cac ky thuat phan tich
duge s dung ¢ giai doan nay bao gém: (1) théng
ké mo ta nham kiém tra chat lwong dit liéu; (2) phan
tich nhan t6 so bd (EFA) trén timg nhan t5 nhim
sang loc nhig items khong pht hop; (3) tinh hé sé
alpha Cronbach nham kiém tra so bd do tin cay cta
thang do. Két qua phan tich cho thay cac items da
dugc hiéu chinh va cdc nhan td duge dua vao mod
hinh nghién ctru 1 phut hop, cac thang do déu dam
bao do tin cay voi hé sb alpha Cronbach 16n hon 0.7.

O giai doan tiép theo, phan tich nhan t§ khing
dinh (CFA) trén phin mém AMOS ddi v6i timg nhan
t6 trude khi tién hanh CFA trén mé hinh tong thé
dugc tién hanh nham gia tri héa cong cu do luong.
Céac mo hinh do luong dugc udc lugng theo ky thuat
Maximum Likerhood. Dé d4nh gia su phu hop cua
mo hinh véi dit lidu, cac chi s6 véi cac ngudng xem
xét duge st dung theo goi y cia Hair & cong su
(2009). Két qua CFA trén mo hinh tong thé cho thay
tat ca cac chi s6 do luong su phu hop cia mé hinh
déu vuot qua ngudng gia tri chap nhan dat ra voi 2
= 229911, df=131, CMIN/DF=1.755, GFI=0.912,
CFI=0.940, RMSEA=0.060. Nhu viy, c6 thé thy
mo hinh phu hgp véi dit 1i€u thu thap duoc.

Véi két qua CFA, theo goi ¥ clia Roussel & cong
su (2007), viéc danh gid do tin cay va tinh hi¢u luc
cta thang do duoc tién hanh bang cach tinh toan:
(1) hé sb rho Joreskog (p), (2) gia tri hoi tu: dugc do
ludng bang hé s phuong sai trich (AVE) va (3) gia
tri phan biét: 1a khac biét giira gia tri hoi tu va binh
phuong hé sé twong quan (1?) gitra cac nhan t6. Két
qua tinh toan cho thiy hé sb rho Joreskog (p) cua
cac thang do déu 16n hon 0.7 va gia tri hdi tu cla cac
thang do 16n hon 0.5 (bang 1). Ngoai ra, gia tri hoi
tu (phwong sai trich ctia cic nhan td) ciing 16n hon
binh phuong hé s6 trong quan tuong tng (bang 2).
Nhu vay, d¢ tin cay va tinh hi€u luc cta cac thang do
dugc dam bao (Roussel & cong su, 2007).

4. Két qua nghién ciru va thao ludn

Dé kiém dinh céac gia thuyét nghién ciru, phuong
phap mé hinh cau trac tuyén tinh (SEM) trén phan
mém AMOS duoc s dung. Cac tiéu chuén dé kiém
dinh dugc str dung gidng nhu trong giai doan CFA
dé kiém dinh cac mo hinh do ludng. Cac thong tin
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Biang 1: Tom tat thong tin va két qua kiém tra do tin cdy ciia thang do

. A A Rho cr o
Cac Noi dung tém tit cac items He‘i .so Joreskog Glf} trl
thang do : tai hoi tu
()
Chia sé thong tin dé nhan dugc phiéu giam gia 0.893
TR Chia sé thong tin dé nhan dugc 1 moén qua mién phi 0.751 0.814 0.597
Chia sé thong tin dé ban 1 s6 moén dd khong dung dén 0.656
Muon cap nhat nhitng mau thoi trang méi 0.834
Mubn biét vé nhimng xu huéng dang thinh hanh trong 0.690
LEA | congdong ' 0.784 0.549
Mubn biét thong tin vé cac shop thoi trang uy tin hay
~ . 2 A 0.690
nhiing san pham tot
Mong mudn ting cudng giao luu, twong tic voi ban bé 0.723
Mubn giit lién lac voi ngudi khac trén Facebook 0.792
SE _ 0.792 0.560
Mong muon tuong tac voi nhitng nguoi c6 cung so
B < o 0.727
thich hodc gu an mac
Thé hién kién thirc, kinh nghiém ctia minh vé thoi trang | 0.799
Thé hién gu dn mic, phong cach thoi trang ctia ban 0.838
SP than ' 0.812 0.593
Mudn ban bé ghi nhan minh nhu 1 nguoi dong gop 0.662
nhitng thong tin thoi trang bd ich trén Facebook '
Viéc ngam va chia sé thong tin vé cc san pham thoi
Y Iy , 0.722
trang dep khién cam thay thich tha
EN ——— — T — 0.723 0.570
Tuong tac véi nhitng ndi dung ve thoi trang la mot
e s 0.782
cach giai tri trén Facebook
Chia sé thong tin vé san phdm thoi trang vi thdu hiéu
nhu cau thoi trang cuia ban bé 0.770
EM 1 4t 0T Trang cHia ban ot S 0.716 0.558
Chia s¢ nhiing san pham thoi trang dugc cho la phu
g A, \ 0.723
hop v6i nhu cau va gu &n mac cta ban beé
S& tiép tuc chia sé nhirng san pham thoi trang c6 hing
, 0.753
tha
IST Sﬂe chia sé tflong tlnv vé nhung~ san pham thoi trang da 0.746 0.812 0.591
st dung hoac cac ctra hang da mua
S& chia sé thong tin vé nhiing san pham thoi trang yéu
thich 0.805

chi tiét vé mdi quan hé trong mé hinh nghién ctru va
gia thuyét duoc trinh bay trong bang 3.

Két qua kiém dinh cho thdy su phu hop giita mo
hinh va dit liéu. R? cta ISI 1a 0,949. Diéu nay c6
nghia 1a 94,9% su bién thién cua ISI duge gidi thich
boi cac bién ngoai sinh. Két qua kiém dinh ciing cho
thiy tic dong ctua EN dén ISI 1a khong co ¥ nghia
v6i p=0.070 cao hon ngudng chip nhan (p<0.05).

Vi két qua trén, co thé thiy, ngoai trir H5, cac gia
thuyét khac (H1, H2, H3, H4, H6) déu duogc chap
nhan.

Nhu viy, nghién ciru nay dua ra két qua tuong
dong voi nhitng nghién ciru tim hiéu dong co chia
s¢ thong tin dwa vao 1y thuyét tu xac dinh (Cho &
cong su, 2014) khi chi ¢6 2 nhém dong co thuc diy
sinh vién chia sé thong tin tiéu dung trén Facebook:
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Biang 2. Binh phuwong hé so twong quan giira cic nhén t6

TR LEA SE SP EN EM ISI
TR 0,597
LEA 0,011 0,549"
SE 0.027 0.118 0,560"
SpP 0.009 0.055 0.420 0,593
EN 0.005 0.262 0.241 0.284 0,570
EM 0.003 0.010 0.179 0.103 0.131 0,558
ISI 0.123 0.242 0.465 0.491 0.470 0.434 0,591
" Phuong sai trich trung binh (AVE)
Bang 3: Mdi quan hé giira cac khai niém va két qua kiém dinh céc gia thuyét
.. £ £q " Uéc lwgng £ N ., . £ .
Gia thuyét Moi quan h¢ (chuén héa) Thong ké t Mirc y nghia Keét qua
H1 ISI €« TR 0,368 5,988 ok Ung ho
H2 ISI €& LEA 0.184 2,620 0,009 Ung ho
H3 ISI <€« SE 0,281 2,963 0,003 Ung ho
H4 IST & SP 0,228 2,639 0.008 Ung ho
H5 ISI & EN 0.156 1,811 0,070 Bdc bo
H6 ISI € EM 0,412 5,204 ok Ung ho
2 =229.911 (p=0.000), df=131, CMIN/DF=1.755, GFI1=0.907, CFI=0.940, RMSEA=0.060

bén ngoai va bén trong. Vé nhom dong co bén ngoai,
cling gi6bng nhu mot vai nghién ciu trudc day,
nghién ctru nay chi ra rang loi ich vat chat (Cho &
cong su, 2014; Wasko & Faraj, 2005) la mot dong
co quan trong thic ddy ¥ dinh chia sé thong tin tiéu
dung. Ngoai ra, két qua nghién ctru ciing thé hién su
ddng cam v6i nghién ctru ciia Syn & Oh (2015) khi
cho thiy y dinh chia sé thong tin tiéu dung cua sinh
vién bi thiic day boi nhu ciu hoa dong xa hoi va nhu
cu hoc hoi cta ho. V& nhom dong co bén trong,
nghién ctru da chirng minh vai trd quan trong cua su
ddng cam trong viéc thuc day ¥ dinh chia s¢ thong
tin tiéu dung trén Facebook va day 1a mot diém méi
s0 v&i nhiing nghién ctru da dugc thuc hién. Ngoai
ra, nghién ctru nay ciing chia sé diém chung véi két
qua cua 1 vai nghién ctru trude day nhu Cho & cong
su (2014) va Lin & Lu (2011) khi dua ra chiing cu
rang nhu cau ty thé hién ban than 1a mot dong co
bén trong thuc diy ¥ dinh chia sé thong tin tiéu dung
cua sinh vién.

5. Két luan va dé xuat

Nghién ctru nay dugc thuc hién nhim giai thich
dong co thuc ddy y dinh chia sé thong tin tiéu ding
cua nguoi dung Facebook 1a sinh vién tai Viét Nam.
Cu thé, nghién ctru da dé xuat 6 gia thuyét vé sy tac
dong cta 2 nhom dong co: bén ngoai (nhu cau vé
loi ich vat chat, nhu cau hoa dong xa hoi, nhu cau
hoc héi) va bén trong (su ddng cam, nhu cau tu thé
hién ban than va nhu cau giai tri). Két qua kiém dinh
gia thuyét cho thay 5 trén 6 gia thuyét dugc dé xut
duogc chip nhan.

Két qua nghién ctru cung cép nhimng goi ¥ hitu
ich danh cho céc doanh nghi¢p c6 y dinh st dung
mang x3 hoi, cu thé 1a Facebook, nham phuc vu cho
hoat dong marketing lan truyén hudng t6i ddi tuong
khach hang tré tudi tai Viét Nam. Két qua nghién
clru goi y rang mudn thic dy y dinh chia sé thong
tin ti€u dung cta nhiing nguoi st dung mang xa hoi
va dé ho tro thanh nhitng nut quan trong trong viéc
day thong tin vé san pham/dich vu va thong diép
truyén thong, cac doanh nghiép nén c6 nhing chinh
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sach phil hop nham thic ddy ho chia sé thong tin.  Diéu ndy da lam han ché kha ning nhan rong cia
Ho c6 thé duq ra nhitng chinh sach khuyén khich vé  két qué nghién ctru va lam gidm gia tri cua nghién
loi ich vat chat danh cho nhirng qgudi tich cyc chia gy hién tai. Nhimg han ché trén day c6 thé mo ra
sé thong tin. Cac thong diép truyén thong cling nén
huéng toi kich thich sy dong cam, nhu cdu hoa dong
x4 hoi va nhu cau tu thé hién ban than cia nguoi
chia s¢ thong tin...

Mic du da dat dugc nhimg gia tri nhat dinh,
nghién ctru nay van dung lai 6 mac do tham do
vi nhitng han ché cia nd. Han ché 16n nhét cua
nghién ctru nay nim ¢ qui mé mau nghién ciru nho A
va pham vi nghién ctru thuc dia han ché. Thuc vy, lai nén mo rong nghién ctru cac van dé khac lién
mAu nghién ctru hién tai chi dimg lai & déi twong  quan dén hanh vi chia s¢ thong tin nhu hanh dong,
ngudi ding Facebook 1a sinh vién dén tir Ha Noi.  théi quen chia sé thong tin tiéu dung.

mot s6 hudng cho nhiing nghién ctru trong tuong lai.
Cu thé, cac nha nghién ctru trong twong lai nén mo
rong pham vi nghién cttu so véi nghién clru nay, nhu
nghién ctru cac nhom nguoi st dung mang xa hoi
va/hoac nhiing linh vyc kinh doanh khac. Ngoai ra,
dé c6 nhiing dong gop hitu ich hon vé mit thyc tién
d6i voi doanh nghiép, cac nghién ctru trong twong
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